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(57) [Abstract]

[Object] To provide a new telemarketing system which is

useful to the owner of an outdoor display device, an

advertiser who uses the outdoor display device as an

advertising medium, and a passer-by as a consumer.

[Solving Means] This system includes an automatic voice

response device 1 connected to a public telephone network 4

and an outdoor display device 2 that associatively displays

accumulated results of the automatic voice response device 1.

(a) Contents of a program and a telephone number are

displayed on the outdoor display device 1 to attract a

telephone call from a customer, (b) the customer inputs a

number, #, or * in accordance with voice guidance

sequentially selected and announced by the automatic voice
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response device 1 after receiving the incoming call, and (c)

the details input by the customer are sequentially

accumulated to be announced to the customer by promptly

displaying the accumulated results on the outdoor display

device 2. Direct marketing for the customer is achieved by

repeating procedures (a) to (c) a plurality of times.
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[Claim]

[Claim 1] A telemarketing system comprising an automatic

voice response device connected to a public telephone

network and an outdoor display device for associatively

displaying accumulated results of the automatic voice

response device, wherein (a) contents of a program and a

telephone number are displayed on the outdoor display device

to attract a telephone call from a customer, (b) the

customer inputs a number, #, or * in accordance with voice

guidance sequentially selected and announced by the

automatic voice response device after receiving the incoming

call, and (c) the details input by the customer are

sequentially accumulated to be announced to the customer by

promptly displaying the accumulated results on the outdoor

display device, and wherein direct marketing for the

customer is achieved by repeating procedures (a) to (c) a

plurality of times.

[Detailed Description of the Invention]

[0001]

[Technical Field of the Invention] The present invention

relates to a new telemarketing system in which an electronic

display device or the like installed in a street, an open

space, or the like and an automatic voice response device

controlled by a computer work together in real time, and the

invention efficiently and effectively systemizes collection
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of questionnaire data relating to preferences for products

and collection of customer data by companies.

[0002]

[Description of the Related Arts] Outdoor display devices,

such as electronic display devices and large television

monitors, installed outdoors, such as in streets and open

spaces, are effective as means for outdoor advertisements

that provide many consumers with information on products and

services at one time, although the outdoor display devices

are fixed, and thus such outdoor display devices are widely

used. In particular, since outdoor display devices and the

like are mainly used for local advertisements aimed at a

very narrow area near the installation site, which is

different from wide-area television and radio broadcasting,

outdoor display devices rank as one of the important

advertising means for local stores and the like.

[0003] In contrast, automatic voice response devices for

telephone calls from consumers are making significant

progress due to the widespread use of computers. For

example, telemarketing is often performed in which a

reception telephone number is presented through domestic

televisions, radios, or the like in addition to newspapers

and magazines, computers automatically answer telephone

calls from consumers, and the consumers give answers in

numbers by using push buttons on their telephones in
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accordance with voice guidance, so that questionnaire

responses are collected and draws for free gifts are held.

[0004]

[Problems to be Solved by the Invention] However, since

advertisements using outdoor display devices unilaterally

offer information on products and services, it is difficult

to measure and collect the advertising effectiveness by, for

example, area and time. Advertisers want to directly

communicate with consumers who see advertisements on outdoor

display devices and also preferably want to produce

reactions such as making the consumers come to shops and buy

products as soon as they see the advertisements.

Furthermore, advertisers usually want higher advertising

effectiveness by providing new advertisements in accordance

with consumers' reactions. However, it is difficult to

measure how much effect can be achieved from an

advertisement at a particular place and at a particular time.

[0005] In contrast, since, as described above, known

telemarketing using automatic voice response devices is

intended to announce questionnaire programs or the like to

consumers through newspapers, magazines, domestic

televisions, radios, and the like, it is impossible for the

known telemarketing to be aimed at consumers who are

outdoors and in a narrow area within a certain region and to

cause the consumers to promptly answer by telephone to
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questionnaire programs or the like.

[0006]

[Means for Solving the Problems] The present invention

focuses on circumstances where rapid widespread use of

mobile telephone sets such as cellular telephones allows the

general public to make telephone calls anytime and anywhere,

and the invention achieves a desired object by operating an

automatic voice response device and an outdoor display

device together in real time, the automatic voice response

device and the outdoor display device having been used

individually in the past, in order to attract calls mainly

from mobile telephones.

[0007] In other words, a telemarketing system according to

the present invention includes an automatic voice response

device connected to a public telephone network and an

outdoor display device that associatively displays

accumulated results of the automatic voice response device,

(a) Contents of a program and a telephone number are

displayed on the outdoor display device to attract a

telephone call from a customer, (b) the customer inputs a

number, #, or * in accordance with voice guidance

sequentially selected and announced by the automatic voice

response device after receiving the incoming call, and (c)

the details input by the customer are sequentially

accumulated to be announced to the customer by promptly
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displaying the accumulated results on the outdoor display

device. Direct marketing for the customer is achieved by

repeating procedures (a) to (c) a plurality of times.

[0008] In general, the general public, such as people who

are waiting for someone and passers-by, continuously come to

and leave stations, open spaces, and the like where outdoor

display devices are installed. Under circumstances where

various people, such as students and homemakers as well as

businesspeople, have a mobile telephone set, such people are

urged, using outdoor display devices, to apply for a

questionnaire or the like by telephone as customers, the

applications are processed by the automatic audio display

devices, and the accumulated results are displayed on the

outdoor display devices in real time in order to attract

further applications.

[0009] By providing questionnaire applicants with prizes,

if the number of winning tickets, the remaining number of

prizes, and the like are displayed at the same time, more

active application can be expected. Also, if winning

products are picked up at a shop of an advertiser, an

incidental effect, such as a customer's visit to the shop of

the advertiser, can be realized. Moreover, such marketing

system can also be used for a prize quiz program for a

limited time, an event program according to a first-come,

first-served basis, and the like, in addition to
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telemarketing that mainly accumulates questionnaires.

[0010]

[Embodiments] A telemarketing system according to the

present invention will be described with reference to the

drawings. Fig. 1 is a conceptual block diagram of the

overall system and Fig. 2 is a flowchart of the operation of

the system. As shown in Fig. 1, the telemarketing system

according to the present invention includes an automatic

voice response device 1 and an outdoor display device 2.

The overall system is formed by incorporating a mobile

telephone set 31 owned by a customer 3, the mobile, telephone

set 31 being connected to the automatic voice response

device 1 through a public telephone network 4 as an input

device to the automatic voice response device 1. Although

the mobile telephone set 31, such as a cellular telephone,

is provided as an input device in the system shown in Fig. 1,

it is obvious that public telephones and domestic and

commercial telephone sets may be used instead of the mobile

telephone set 31 where required.

[0011] A previously produced predetermined program is

stored in the automatic voice response device 1. For

example, if only characters are displayed on the outdoor

display device 2 in a program to be stored, the program may

be produced as computer data by using a computer program

production system or the like, and if an image is also
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displayed in the program, the program may be produced as

image data (1)- In any case, any program to be displayed

must include a reception telephone number as well as an

application summary and details.

[0012] Also, at the same time, messages for sequentially

answering a telephone call from a customer and voice

response guidance for a prize quiz, a prize draw, and the

like are produced by, for example, using a computer voice

response system and are stored as voice data (2)

.

[0013] Next, computer data and the like for the program to

be displayed are transmitted, together with data indicating

the required display time, to the outdoor display device 2,

which is network-connected (3)

.

[0014] The outdoor display device 2, in general, includes a

display panel 22, such as a large electronic display device

or a large television monitor, and a display control unit 21,

which can be substituted by a computer. The program

produced as described above may be directly stored in the

display control unit 21 in advance instead of being stored

in the automatic voice response device 1. Here, the display

panel 22 may be installed in somewhat closed places, such as

a concert hall and a movie theater, as well as in areas

widely open to the public, such as a street and an open

space

.

[0015] On the basis of the data on the program received
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from the automatic voice response device 1, the display

control unit 21 transmits a designated program to the

display panel 22 at a designated time to be displayed and

announced to the customer 3(4). A message "Now, if you

answer a questionnaire by telephone, you can win a prize.

Please call xxxx." may be announced in the program.

[0016] The customer 3 sees the program announced on the

display panel 22 and applies to the displayed telephone

number using the mobile telephone set 31 (5)

.

[0017] The telephone call from the customer 3 is connected

to the automatic voice response device 1 in standby mode

through the public telephone network 4. The automatic voice

response device 1 sequentially transmits the previously

produced and recorded voice data as a massage to provide a

questionnaire, a quiz, a prize draw, or the like. The

customer 3 answers by selecting and inputting numbers 0 to 9,

#, or * using the mobile telephone set 31 (6) . Here, the

customer 3 may be required to record a voice message if

necessary.

[0018] The answers from the customer 3 are stored as data

on the program entry and customer information, such as

telephone number, age, address, and name, in the automatic

voice response device 1 or a computer or the like installed

in the automatic voice response device 1. Also, desired

items selected in advance, such as the total number of
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applications and prize draw results, which are desired to be

displayed on the display panel 22, are sequentially

accumulated and converted into data to be transmitted to the

display control unit 21 of the outdoor display device 2,

which is network-connected (7)

.

[0019] The accumulated results received by the display

control unit 21 of the outdoor display device 2 are promptly

displayed on the display panel 22 and announced to the

customer 3, by, for example, a message "The second prize has

been won. The first prize is still available. At the

moment, the total number of applications is 2,500." (8).

[0020] The prompt display on the display panel 22 allows

the customer 3 to see the application situation of the

program, the remaining number of prizes, and the like in

real time. Thus, the number of participants in the program

is hopefully dramatically increased due to customers 3 who

did not initially enter but who enter the telephone

application after becoming intrigued by the program (5)

.

Here, a customer 3 who applies a plurality of times may be

rejected by checking for multiple entries using the

telephone number input by the customer 3 or may be dealt

with in another program corresponding to the number of

entries

.

[0021]

[Advantages] According to the telemarketing system of the
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present invention, for an advertiser who uses an outdoor

display device, such as an electronic display device or a

large television monitor, as an advertising medium,

effectiveness of the outdoor advertisement, such as the

types of customers who are interested in seeing the

advertisement and the times and places at which the

advertisement is seen, can be easily measured in real time

by telephone applications by customers who are waiting for

someone and customers who happen to pass by. Also,

utilizing the accumulated results of the applications is

helpful in producing a more effective advertising program

and also allows the customer information to be used for,

such as direct marketing performed separately for customers

who are interested in the advertisement. Moreover, if a

shop or the like is located near the outdoor display device,

a customer's visit to a shop is realized by exchange of a

prize or the like and giving the customer the impression of

the location and atmosphere of the shop, merchandise

assortment, and the like attracts the customer to visit the

shop again.

[0022] In contrast, since detailed data, such as age groups

and the ratio of males to females of customers and the

number, of passers-by who see each outdoor display device,

can be collected, the advertising agency or the like that

provides an advertising providing service using an outdoor
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display device can suggest a more effective advertising

content for each outdoor display device and each time zone

to an advertiser by analyzing the collected data.

[0023] Moreover, a customer as a consumer can have an

opportunity to obtain various types of information and

prizes while using waiting time more effectively.

[Brief Description of the Drawings]

[Fig. 1] Fig. 1 is a conceptual block diagram of the

overall telemarketing system according to the present

invention.

[Fig. 2] Fig. 2 is a flowchart of the operation of the

telemarketing system.

[Reference Numerals]

1: automatic voice response device

2: outdoor display device

3: customer

4: public telephone network
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FIG. 1

AUTOMATIC VOICE RESPONSE DEVICE 1

OUTDOOR DISPLAY DEVICE 2

CUSTOMER 3

PUBLIC TELEPHONE NETWORK 4

DISPLAY CONTROL UNIT 21

DISPLAY PANEL 22

MOBILE TELEPHONE SET 31

(1) PRODUCE PROGRAM

(2) PRODUCE VOICE RESPONSE GUIDANCE

(3) TRANSMIT DATA

(4) ANNOUNCE PROGRAM

(5) APPLY BY TELEPHONE

(6) ANSWER BY VOICE

(7) TRANSMIT ACCUMULATED RESULTS

(8) DISPLAY PROMPTLY

FIG. 2

AUTOMATIC VOICE RESPONSE DEVICE 1

OUTDOOR DISPLAY DEVICE 2

CUSTOMER 3

TRANSMIT PROGRAM DATA (3)

ANNOUNCE PROGRAM (4)

APPLY BY TELEPHONE (5)

STANDBY, CONNECT (6)
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TRANSMIT ACCUMULATED RESULTS SUCH AS TOTAL NUMBER OF

APPLICATIONS (7)

DISPLAY PROMPTLY (8)

10: SEE DISPLAY PANEL 22

11: ANSWER BY PUSH BUTTON

12: ANSWER BY PUSH BUTTON

13: ANSWER BY PUSH BUTTON/RECORDING

14: HANG UP

15: TRANSMIT MESSAGE

16: (THANK YOU FOR CALLING. PLEASE ANSWER xx

QUESTIONNAIRE.

)

17: TRANSMIT MESSAGE

18: (QUESTIONNAIRE HAS ENDED AND NOW YOU ENTER DRAWING.

PLEASE PRESS ANY NUMBER YOU LIKE.)

19: TRANSMIT MESSAGE

20: (CONGRATULATIONS. YOU WON SECOND PRIZE. PLEASE ENTER

YOUR TELEPHONE NUMBER AND RECORD YOUR NAME AND ADDRESS .

)

21: TRANSMIT MESSAGE

22: (YOU CAN IMMEDIATELY PICK UP YOUR PRIZE AT NEARBY xx OR

WE WILL SEND YOU YOUR PRIZE BY MAIL. THANK YOU FOR YOUR

CORPORATION.

)

23: RECEIVE

24: (NOW, IF YOU ANSWER A QUESTIONNAIRE BY TELEPHONE, YOU

CAN WIN A PRIZE. PLEASE CALL xxxx.)

25: RECEIVE
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26: (THE SECOND PRIZE HAS BEEN WON. THE FIRST PRIZE IS

STILL AVAILABLE. AT THE MOMENT, THE TOTAL NUMBER OF.

APPLICATIONS IS 2,500.)
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